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VIMTO SERBEFRAY 10

Targeted ot £ & discount markets

Equivalent sales of the 26ml XXL spray
generceéed 760,000 tnits over a 12 month
period.

Sales of the Serously BI6 spray
expected fo match 2 not surpass Tt
smaller counterpart

There is NO compefion for €his branded
lme}

7

=9 SERIOUSLY MIXED UP FRUIT



