


The total market for Easter grew by 10% in 2010. With one in 4 shoppers buying 

seasonal impulse products in January; making it imperative that retailers stock up early and maintain 
visibility throughout the season. Novelty lines are helping to bring excitement back into Easter 

Rose offers an assortment of great licenses & strong brands which comprises of low cost.  

So whether it®s a self purchase treat, a gifting item, or something for the ever important egg hunt, its 
essential that retailers stock the right range at the right time to meet their shoppers missions and to 
maximise sales of the overall Easter category.  Consider our range and ¤  


